
InthispaperIdrawonadefinitionofpropagandaproposedby
Black（2001）alongwithnotionsfrom CriticalLinguistics
（Fowler,1979,1991;HodgeandKress,1979,1993）and
CriticalDiscourseAnalysis（Fairclough,1994,1995）toillus-
tratetheextenttowhichtelevisionnewsdiscourseduringcov-
erageoftheIraqinvasionconformedtoaviewofnewsas
propaganda.Followinganhistoricalreviewofpropaganda,I
discusstheframeworkwithinwhichsuchdiscourseisexam-
ined,thenlookatsamplesfrombothbeforeandduringthein-
vasion.Iconcludethatideologically-drivenmediadiscourse
contributedbothdirectlyandindirectlytotheBushadminist-
ration・sabilitytopromotetheinvasion,totheAmericanpub-
lic・sdisregardoftheinvasion・shistoricalandsocio-political
contexts,andhencetothedifferentratesofsupportshownin
theU.S.andmostothernations.

1.Introduction

WhenU.S.mediacorporationsagreedtoabidebyPentagon
guidelinesduringthe2003invasionofIraq,discussionofcen-
sorshipfocusedlargelyon・embedded・reporters・increasedac-
cesstofrontlinesandconcernsovertheirindependentstatus.
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Questionsofwhetherreportersatthefrontwereshowingview-
ers・everything・therewastoseeorwhethermilitaryauthori-
tiesmightattempttoinhibitthe・freeflow・ofinformation
servedasacenterofdebate�butalsoasadistraction.With
fewexceptions,majormediaorganizationsfailedtoinvestigate
officialclaimsconcerningthenecessityforwarortoexamine
motivationsbehindU.S.involvementintheMiddleEast.
Althoughnetworksceaselesslypolledtheirviewerstogauge
supportfortheinvasion,therewaslittleefforttoplacethein-
vasioninitshistoricalorsocio-politicalcontexts.Sowhile
viewerratingsindicatedanincreasedaudienceforthenews,
theyalsobecameaninformalmeasureofpublicignorancecon-
cerningIraq.
Theastonishingconformityofcommercialnewsmedia,and
televisionnewsinparticular�onwhich69%ofAmericansre-
liedfortheirunderstandingoftheinvasion（Rich,4/12/03）

�hasencouragedmediacriticstoexaminethesources,meth-
ods,andideologiesofnewsdiscourseproducedduringthat
time.Opinionisclearlydivided.Whattomanyontheleft
seemedamarginalizedandhighlyconstrictedmedia・show・
wastomainstreamproducers,reporters,andmostviewersa
straightforward,uncensored,andprofessionalportrayalofthe
news.If,accordingtomainstreamcritics,therelationshipbe-
tweenreporterandmilitarywasabitcozy,thatwasthetrade-
offfora・good・story.
Iessentiallyargueinfavorofthegeneralargumentproposed
bymanyleftmediacritics,whichsuggeststhatbyuncritically
acceptingandinturnhelpingtodefineandpopularizethe
abovetermsofdebate�totheexclusionofmostothers�major
U.S.commercialnewsmediaservedastheprincipalengineof
propagandainlegitimatingtheinvasionofIraqforthepublic.
Asillustratedinthedifferenttranscriptsofnewsbroadcasts
analyzed,thiswasaccomplishedthroughanexcessivereliance
onvoicesofpowerandauthority,theuseofsimplistic,ab-
stract,andexcessivelybelligerentlanguage,andthealmost
totalneglectofhistoricalcontext.
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（1）Governmentcensorship�anarrowview
Thosewhodirectandthosewhoreportoninternationalmili-
taryconflictsrarelyenjoyanuncomplicatedrelationship.
Untilrecentyears,theideaofmediacompaniesquestioning
theirowngovernment・smotivesforwarwasasimpleone:
Thosewhoseinterestscoincidedwiththegovernmentissueda
calltoarms;thosewhoseinterestsmightbedamagedde-
nouncedtheaction.Forpracticalreasons,mostcompanies
rarelyadoptedthelatterposition.Yetnewsproducersbegan
toconceiveofthemselvesasdefendersofthepublic・s・rightto
know,・philosophicalquestionsconcerningprofessionalismver-
suspatriotism aroseinmatterswhereAmericaninterests
abroadwereinvolved.Whatdefinesa・good・Americanre-
porterwhenreportingonwar?Canreportersbeneutral?
Shouldgovernmentduplicity,ifdiscovered,berevealed,thus
possiblystrengtheninganenemy・smoralstandingandweaken-
ingpublicsupport?IfAmericansoldiersengageinthetypesof
atrocitieswhichtheU.S.governmentcondemnsitsenemyof
inordertojustifyawar,areAmericanreportersobligedtore-
portthis?
SuchquestionshaveprovokedcuriousdebatesamongU.S.

journalists.Duringapublictelevisiondiscussiononjournalistic
morals（・UnderOrders,UnderFire,・1987）,CBSjournalist
MikeWallacewasaskedhypotheticallyif,inasituationwhere
hewasbehindenemylineswithafilmcrew,hisdutyasan
Americantowarnandpossiblysavesoldiersfrom hisown
countryoutweighedhisjournalisticdutytocaptureanambush
onfilm.・No,・Wallacerepliedflatly.・Youdon・thavea
higherduty.No.No.You・reareporter!・（Fallows,1996.）
Severalmilitaryofficersonthepanelexpresseddisgustatwhat
Wallaceinsistedwassimplyadispassionateviewofhistory.At
whatmightbeconsideredtheotherendofthisspectrum,
NewsCorp.ownerRupertMurdochopinedduringNATO・s
bombingofKosovothat,・We・lldowhateverisourpatriotic
duty.・Duringwar,inMurdoch・sopinion,thejobofan
Americannewsreporteristosupportthetroopswithout
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question.
Theseseeminglycontradictoryviews�・accurately・record-

inghistoryversusthereporter・spatrioticduty�becameper-
versely intertwined during the Iraq invasion.Minutely
detailingtheeventsimmediatelybeforethecameralensorde-
scribingwithprecisionU.S.militaryhardwarebecameamod-
ernbadgeofcourageformanyembeddedandstudioreporters.
Thepro-warslogan・Supportthewarbysupportingour
troops!・wasaffordedtacitapprovalinnewsroomsasproduc-
erseffectivelyaidedgovernmentwareffortsby・helpingthe
viewingaudienceunderstand・theworkandlivesofthetroops.
Therewas,ofcourse,theanti-warslogan・Supportthetroops;
bringthemhome!・whichmighthavebeenanalternativenar-
rativethemeofsomebroadcasts.Yetapartfrominterviewsof
concerned�butallegiant�militaryfamilies,thisthemewas
leftlargelyunexplored.Thoughmostnewsexecutivesap-
pearedlessinhibitedthanMurdochintheirwillingnesstobe
seenassimpleoutletsformilitarypressreleases,theevidence
ontelevisionscreensthroughouttheIraqinvasionillustrated
themedia・sreluctancetobreakrank.
Duringtheinvasionapatternoftrustwasestablishedbe-
tweennewsreportersandthemilitaryinwhichmediaorgani-
zationswillinglyacceptedPentagontermsallowingaccessto
reporterswhoagreedtoabidebycertainrestrictions.Thispat-
ternhadcomefullcirclefromthetimeofWorldWarII,when
warreportersErniePyleandAndyRooneylivedandworked
alongsidefront-linetroops.Intheyearsofsocialconflictand
militaryinterventionswhichfollowed,battlefieldaccessfor
themediaincreasedtoapointwhere,duringtheVietnam
War,theperception（ifnotthereality）wasthatmediascru-
tinyhelpedlosethewar.IntheyearsafterVietnam,themili-
tarywasdeterminednottoallowreportersthetypeofaccess
tooperationswhichmightdamagetheirpublicimage.The
lowpointinmedia-militaryrelationscameduringthe1991
GulfWar,whenreporterswereassignedtopoolsandseverely
restrictedintheiraccesstothe・fighting.・Dueinparttopro-
testsfrommediaorganizations,Pentagonstandardswereagain
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reevaluatedandplansfor・embedded・reporterstoaccompany
troopswerereadyforthe2003Iraqinvasion.

（2）Learningtotrustthemedia

Whatoccasioned thisapparentchangeofheartatthe
Pentagon?A reasonableanswermightbethatthechange
camelessfromthemilitarythanfromthemediaitself.Inthe
roughly25yearssincetheendoftheVietnamWarmediacon-
centrationintheUnitedStatesincreasedatanastounding
pace.ExtensivechangesinU.S.communicationcodeshaveen-
suredthatmediacompaniesonceindependentlyownedhave
nowbeenabsorbedintocorporatestructures.BenBagdikian

（1982）reportsthat50corporationscontrolledhalfofthe
mediaindustryintheUnitedStatesin1982.Fiveyearslater
thatnumberhadbeencutinhalf,andbythetimeoftheIraq
invasiononecouldcountthenumberofU.S.mediacorpora-
tionsononehand.Verticalintegrationofthesenewmedia
conglomerateshasinsuredthatthesamecorporationproduc-
ingamilitary-actionstarinHollywoodcanalsomarkethisac-
tionfiguresintheirshoppingmalloutlets,featurehim in

（oftenviolent）videogames,signbookcontractswithhim,fea-
turehimonsitcomsandinnewspaperarticles,andinterview
himontheirmorningnewsprograms�allessentiallyonthe
samepayroll.
Thestructuralrelationshipbetweenmediacompaniesand
themilitaryhaschangedaswell.WiththePentagonasaprin-
cipalengineoftheU.S.economy,manyU.S.corporations
havecontractualarrangementswiththemilitaryorganofthe
government.ThisisclearlythecasewithGeneralElectric
（ownerofNBC）,Westinghouse（ownerofCBS）,Disney
（ownerofABC）,andAOLTimeWarner（ownerofCNN）,
allofwhomhavemilitarydealsindistributionofmediaprod-
uctstoU.S.basesworldwide,useofmilitaryinfrastructurefor
film andtelevisionproduction,andeasyaccesstomilitary
spokespeoplefordailynewsprograms.Disturbingtherelation-
shipwiththePentagoncandirectlyaffecttheshareholder
valueofthesecompanies.
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MediacompanieshavelongworkedwithinPentagonand
corporatesponsorguidelinesrestrictingcriticismofthemili-
taryasatit-for-tatforallowingfilmcrewsonboardnavalves-
selsorfighterplanes.Oneofthelargestcorporatesponsorsin
theU.S.untilrecentlyhadaneditorialpolicyinplacewhich
readinpart,・Membersofthearmedforcesmustnotbecast
asvillains.・（Parenti,1992.）Conversely,whentheU.S.army
requestedthatCNNallow・pysops・（i.e.psychologicalopera-
tions:essentiallyamilitarytermforpropagandatechniques）
observerstoworkinitscorporateheadquartersinAtlantadur-
ing1999,executivesaskedthatregularstaffcooperate（de
Vries,2000）.WhenthePentagonrequestedthatU.S.report-
ersattachthemselvestoinvadingU.S.troopsfortheattackon
Iraq,ratherthanconsideringifthismightcompromisethein-
dependenceoftheirreporters,mostnetworkssawitinsteadas
abusinessopportunity.Viewerratings,producersreasoned,
wouldsoarwithliveactionfootageofarealwarinprogress.
Evidenceoftheirenthusiasmcamefromthe1991GulfWar,
whenCNNmadeitsnameaswinneroftheratingswarwith
・live,24-hour・warcoverage.Alittleoveradecadelater,this
・CNNeffect・pushedboththenewercablenetworksandthe
moretraditionalnationalnetworkstofollowsuitinpumping
uptheemotion-chargedcoverageoftheIraqinvasion.
Indeed,thePentagonappearedtohavefewreasonstodoubt

thepatrioticleaningsoftheU.S.broadcastmedia.Mediacor-
porationswhichhadsofaithfullyportrayedAmericansoldiers
astheconveyorsofdemocracytotheworldinfilmandontele-
vision,becauseofcorporatemergersduringthe1980sand
1990s,werenowinchargeofrelayingasimilarimagetothe
Americanpublicviatheirnewssections.Movieimagesofat-
tractiveandefficientmilitaryofficerswerefamiliartoyoung
networkreporterswhosecelebrityrivaledmanyofthestars
theyfrequentlyreportedon.Ashadanearlierwargeneration,
mediaaudienceswarmedtotheromancesandhighschoolan-
ticsofyoungsoldier-actorsandsufferedwiththem asthey
cameunderenemyattackonscreen.Whengovernment
sourceshintedathostilitiesinIraq,corporatenewssections
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borrowedthemes,music,andtechnicalmilitaryadvisorsfrom
theirparentorganizations・successfulfictionalproductionsto
heightentheimpendingdrama�alongwiththeratings.Media
audienceswerenowfamiliarwiththeprincipalactorsand
plots,anditwasevidentfrom theprofessional,Hollywood-
styleproductionofmostnewsprogramsthatthetransferfrom
fictionalto・factual・representationsofwarhadbeenaccom-
plishedseamlessly.
Ironically,thebroadcastmediahadforlongshowedlittle
appetiteforcoverageofworldnewsandU.S.foreignpolicyis-
sues.Duetoratingspressurefromcablenews,nationalnet-
workswerefocusingincreasinglyonsensationalstreetcrime
（althoughactualcrimerateshaddecreased）,vacationdestina-
tions,andwaystodecoratethehome,issueswhichhelpedturn
publicattentionawayfrom morefundamentalproblemsof
corporatecrime,businesscontrolovergovernment,neglectof
theenvironment,andsystematicU.S.supportofundemocratic
foreignregimes.StephenHess,authorofInternationalNews&
ForeignCorrespondents,notesthat,・Atthesametimethat
Americanpublicopinion,largelyformedbytelevision,has
moreinfluencethaneveronU.S.foreignpolicy,Americans
seem increasinglyill-informedaboutinternationalaffairs.・

（St.LouisPost-Dispatch,4/16/1997.）Table1illustratesthe
increasingmediafocusoncelebrity,crime,andlifestyleissues
overa20-yearperiod.
AlthoughtheviolenteventsofSeptember11,2001,andthe
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Table1.EveningNewsTopicsOverTime�AllNetworks

1977 1987 1997

HardNews
CelebrityNews
Crime/Law/Courts
Business/Economy
ScienceandTechnology
LifestyleFeatures

67.3％
2
8
5.5
3.5
13.5

58.3％
3.3
6.8
11.1
4.5
16.2

41.3％
7.7
13
7.4
5.8
24.8

Total 100 100 100

Source:CommitteeforConcernedJournalists（ProjectforExcellenceinJournalism）.



Iraqinvasiontemporarilyshiftedthefocusofnewsissues（ce-
lebritynews,forexample,droppingtozeroduringtheinva-
sion）,eventhesemajoreventsfailedtoalterrealtrendsin
hardnewscoverage.Backgroundstoriesandinvestigative
pieceswerestilllargelyavoidedbymostmajorbroadcast
media.Despitetheactualimportanceofsuchnews,many
journalists,bytheirownadmissions,shyawayfrom stories
theyperceiveasbeingeithertoocomplexortoodullfortheir
audiences（seeTable2）.
Forpurposesofcorporateimageandcontinuedaccessto
sources,mediaorganizationsbelievetheycanillaffordto
placethemselvesinblatantoppositiontotheeffortsoftheU.S.
government,especiallyoncea・waronterrorism・isunderway.
Ifcorporatemanagersareunsureaboutthepatrioticdriftof
theirprogramming,therearemarketgurustokeepthemon
track.The・WarManual・ofonetypicalconsultant（McVay
Media）adviseditsclientsto・Getthefollowingproduction
piecesinthestudioNOW:...Patrioticmusicthatmakesyou
cry,salute,getcoldchills!Gofortheemotion.・（Washington
Post,3/28/2003.）
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Table2.MotivesforSelf-CensorshipAmongJournalists

Avoidanceofstoriesthataudiencesmightfind...

All Nat・l Local

Toocomplex
Commonplace
Sometimes
Rarely

Never/Don・tknow

%
12
40
33
15

%
15
47
28
10

%
10
33
37
20

Importantbutdull
Commonplace
Sometimes
Rarely

Never/Don・tknow

%
27
50
16
7

%
30
54
13
3

%
25
46
20
9

Total 100 100 100

Source:PewResearchCenterforthePeopleandthePress.



（3）ThemediainvasionofIraq

Farfromhavingtoworryaboutinappropriatecommentaryor
criticismfromthemedia,onemightarguethattheIraqinva-
sionwasessentiallyproduced,written,anddirectedasacol-
laborationbetweentheU.S.media,governmentandbusiness
elites,andthemilitary.AstheBushadministrationbeganits
plansfortheinvasionofIraq,NBCanchorTomBrokawwas
invitedtotheWhiteHousetodoanewsspecialentitled・In-
sidetheRealWestWing.・Brokawatfirstbridledataccusa-
tionsthattheprogramwassimplePRfortheWhiteHouse,
yethelatertoldtheWashingtonPostthattheadministration
was・concernedaboutthepublicdriftingawayfromthemis-
sionofthewar・andthat・thiswasanopportunityforthemto
kick-startit,tokeepthecountryrefocused・（Jacksonet.al.,
2002）.LesssurprisingareBush・sownopinionsregardingthe
roleofthejournalist.InthesamePostarticle,thepresidentre-
marksthatwhileheiskeepingthecountryfocusedonthewar
againstterrorism,・it・salsopartofMr.Brokaw・sjob.・
Duringthesubsequentinvasion,reporterswereassignedto
thefrontlinesanddutifullyaccompaniedtheirmilitarycon-
voys.Criticismthataccesswasbeingdeniedorthatthemili-
tarywassomehoworganizingpropagandacouldbedismissed
asthemusingsofamisinformedorinappropriatelyhostilemi-
nority.Accordingtomostreports,accesswas,infact,largely
unimpeded,andreporterswereallowedtofilm whatthey
pleasedandtosaywhatevertheywished.TheProjectof
ExcellenceinJournalismstudiedover40hoursofnewscover-
agefromfivemajornetworkandcablechannelsandrevealed
thatthemajorityofreportsfiledfromIraqwere・liveandun-
edited.・Yetduetotherestrictionthatreportersnotdivulge
trooplocationsorbattlefieldtactics,itwasfoundthat80%of
the storiesfocused solely on the reportersthemselves.
Althoughreportsweredeemedtobelargelyfactual,problems
withcontextclearlyarose.Whilepraisingthedetailand・tex-
ture・ofonesuchembeddedreportfromIraq,projectdirector
TomRosenstieladded,・Butthosearealsoitslimits.Seeing
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thattightshot,it・sverydifficulttohavethatbroaderperspec-
tive.・（AP,4/3/2003.）

2.Propaganda�ABroaderPerspective

Ironically,itisthisveryissueofgovernmentcontrolover
mediaaccesswhichhasdirectedattentionawayfromwhatare
（intheU.S.atleast）morecentralquestionsconcerningissues
ofcensorshipandpropaganda.Fewwouldarguethathaving
reportersonthesceneduringaninvasionispreferabletohav-
ingthem banned.Accessforreportersduringthewarin
VietnamiswhatexposedthemassacreofVietnamesewomen
andchildrenbyU.S.soldiersatMyLai.CBSjournalist
MorleySafer・sfilmingofanAmericansoldiersettingfiretoa
thatchedroofinaSouthVietnamesevillageexplainedtoU.S.
televisionviewersthestoryofthewar・sbrutalitybetterthan
hundredsofwordsmighthave.
Yetwhatthereportersandcameracrewsduringtherecent
invasionconsistentlymissedintheirclose-croppedshotswas
morethansimplyawiderviewoftheIraqilandscape.The
constant24-hour,live-actionbattlescenes,betweeninterviews
withretiredgenerals,briefingsbyPentagonpublicrelations
experts,andstoriesofthedifficultiesofdesertlifeforyoung
U.S.soldiers,leftlittleroomforanylargeranalysisoftheac-
tualhistoricalcontextinwhichthisinvasionwasbeingplayed
out.Why,forexample,wereU.S.soldiersreallyinIraq?How
hadSaddamHusseincometopower?Howhadheachieved
hismilitarystrength?ComparedtootherArabstates,what
kindofgovernmentdidIraqhave?HowdidtheaverageIraqi
liveunderSaddam?WhatwasbehindU.S.governmentclaims
thatIraqhadrefusedtoallowU.N.inspectors?Wherewere
thesupposed・weaponsofmassdestruction・?Howwerethese
differentfromU.S.bombs?Commentingonthelackofinter-
pretivereportingduringtheIraqinvasion,JackFuller,presi-
dentofTribunePublishingCo.,praisedthetechnicalquality
ofthereportingbutadded,・...itdemonstratesthatthereis
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adifferencebetweenseeingandunderstanding.・（Newsday,
4/2/2003.）
Fullerundoubtedlyintendedthisstatementasasimplecriti-
cismofjournalists・lackofinvestigativezealandnot,Ibelieve,
asajibeattheinherentself-censorshipattheheartofthecor-
poratemediaindustry.Letmethereforerephrasehisstate-
menttoread,・Thereisadifferencebetweenpassively
acceptingthepre-formedunderstandingofsocially,politically,
orfinanciallypowerfulinterestsandanunderstandinggained
byrecognizinghowthoseinterestsareinvolvedinshaping
one・sviewoftheworld.・Itisthefirsttypeof・passiveaccep-
tance・Iwillrefertoasideologyorpropaganda.・Old・propa-
ganda,themoretransparent,top-down,andovertlypolitical
form practicedmainlybygovernmentslackingintechnical
andsocio-psychologicalsophistication,hashistoricallybeen
thefocusofmuchcriticismbyWesternsocieties.Butitisthe
newer,more・advanced・techniquesofpropagandadeveloped
inmoderncapitalistsocietiesthatareofprincipalinterest
here.
Toseehowideologyfunctions,itisnecessarytodistinguish

betweenthesemoreconscious,directlypoliticalformsof
propagandaused,say,inNorthKoreaontheonehandandthe
subtleinfluencesofeveryday,popularcultureinotherwise
opensocietiesontheother.Ellul（1965）referstothislatter
typeofpassivesocialmanagementas・sociologicalorintegra-
tionpropaganda,・notingthatitisbasedona・generalclimate,
atmospherethatinfluencespeopleimperceptiblywithouthav-
ingtheappearanceofpropaganda.・Throughsuchmediaas
filmortelevision,Ellulwouldargue,peoplenaturallyadopt
socialnormsanddevelop・aprogressiveadaptationtoacer-
tainorderofthings,acertainconceptofhumanrelations,
whichunconsciouslymoldsindividualsandmakesthemcon-
formtosociety.・（Ellul,1965.）Theideaof・makingpeople
conform tosociety・maysmackoverlyofbrainwashing,yet
onemayreasonablyarguethatyearsofexposuretotriumphal
warfilms,televisiondepictionsofsoldiersinfamiliareveryday
contexts,and news characterizations ofU.S.military
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campaignsas・democratizing,freedom-seeking・and・just・
haveclearlyhelpedtorenderU.S.militarycultureasnatural
apartoflifeasschool,work,orchurchformanyAmericans.
Inwaysthatrangefromthesocialandpoliticalorientationof
journaliststothedirectuseofmilitaryjargonbyreportersin
thefield,theacceptanceofmilitarycultureasapartof
Americansocietyclearlyexertedaninfluenceonmediarepre-
sentationsoftheinvasionofIraq.AsKressandHodge（1993）
pointout,thisinfluenceisnotalwayseasytosee:

Propagandatypicallyoperateswithtwobroadstrategies:manipu-
lationofreality（lies,half-truths,exaggerations,omissionsetc.）,
andmanipulationoftheorientationtoreality.Itispossiblefor
propagandatobefullysuccessfulwithoutneedingtoresorttoac-
tualdemonstrablelies....（pg.161）

Notethatmorepurposefulattemptsatmanipulatingnewsare
notdiscounted.Keyisthevariabilityinreporters・andview-
ers・abilitiesto・seethrough・newsmanipulationasameansof
judgingpropaganda・ssuccess.

（1）ThedevelopmentofpropagandaintheUnitedStates

Concernedindividualsviewtheincreasingmediaconcentra-
tionandcommercialismofAmericanjournalismasathreatto
thecountry・sconstitutionalvalues.Theyalsonotethatjour-
nalistspracticemanyofthesameskillsvaluedbyadvertising
agenciesandgovernmentproducersof・psyops・disinforma-
tion.Allrequirecompetenceininformationgatheringand
processing,writtenorverbalabilities,graphicdesign,page
layout,andotherformsofsignmanipulation.Manygraduate
from thesameschoolsof・communications・increasingly
fundedbymajorPRfirmsandcommunicationscorporations.
Althoughincreasinglyuncommon,someindividualsstillmake
thedirectmovefromadvertisingtonewscopy,sincetheskills
themselvesareeasilytransferableandindividualsinboth
fieldssharealargelyoverlappingvocabulary.Thepropaganda
ofa・psyops・officermayeasilybethepromotionalcampaign
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ofanadman.Thetroublingquestionis,isitsometimesthe
leadstoryontheeveningnews?
IanHargreaves（2003）noteshowtheprincipalfoundersof

thepublicrelationsindustrywere,infact,alljournalists.Ivy
Lee,areporteronHearst・sNewYorkJournal,washiredbyJohn
D.Rockefellerashispublicrelations・counselor・afterarmed
goonshadmassacredhundredsofmen,women,andchildren
duringaColoradominersstrike.GeorgeCreel,whoheaded
theenormouslyeffectiveWorldWarICommitteeonPublic
Information,hadbeenaradicalmuckrackingnewsman.And
EdwardBernays,nephewofSigmundFreud,andgenerally
recognizedasthefounderofthemodernpublicrelationsindus-
try,wasonceareporterandtheatricalagent.JohnHill,aone-
timenewsmanturnedpublicrelationsmagnate,foundedHill
andKnowlton,whichlaterwentontoorganizeamediacam-
paignfortheKuwaitimonarchyin1990,placingmanufac-
turednewsstoriesinmajorU.S.papers.Oneofthesewas
showntobeahoaxwhentheyoung,teary-eyedgirlrelating
horrorstoriesofIraqisoldiersturnedouttobethedaughterof
theKuwaitiambassador.
Despiteacommonpublicinstinctthatsuchmanufactured

storiesrevealacontemptfordemocraticprocesses,theconcept
ofpropagandaaspromulgatedbymanymoderntheoristshas
notalwaysbeennegative.InhisbookPublicOpinion,famed
journalistanddemocratictheoristWalterLippman（1922）
commentedontheindispensabilityofpropagandafordemoc-
racies.Black（2001）noteshowGeorgeCatlinspokeofpropa-
gandaastheinculcationofcertainviewsrequiring・nostrong
senseofmoralorpoliticalurgency.・Althoughsuchbeliefs
wereofteninfluentialamongeliteopinionmakers,themore
popularviewhasbeenthatinrelinquishingcontroloverpublic
informationtoauthority,undermininghistoricalcontinuity,
andacceptanceofdisinformation,propagandaisinimicalto
democraticprocesses.Attemptstoeitherunderstandorjustify
propagandahaveresultedinaplethoraofdefinitions,ranging
fromSmith・s・Anyconsciousandopenattempttoinfluence
the beliefsofan individualor group,guided by a
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predeterminedendandcharacterizedbythesystematicuseof
irrationalandoftenunethicaltechniquesofpersuasion・to
Burnett・s・discourseintheserviceofideology・（Black,2001）.
Inlinkingpropagandatoideology,thislastdefinitionisofpar-
ticularrelevancetothecurrentdiscussion.Ideologyistheun-
seenelementinmuchdiscoursesince,asEllul（1965）notes,it
isimbeddedwithinourculturalassumptions.

3.APropagandaFramework

ThemodelofpropagandaIusetocharacterizeU.S.media
coverageoftheIraqinvasionisonesuggestedbyJayBlackin
anarticle・TheSemanticsandEthicsofPropaganda・（2001）.
Black・smodelisitselfinfluencedbytheideasofsociological-
integrationpropagandafirstelaboratedbyJacquesEllul
（1965）.Theoutlinelendsitselftothecurrentstudyfortwore-
latedreasons:1）Itcoversarangeofsocio-historical,institu-
tional,andsituationalcontextscommontoCriticalLinguistics
andCriticalDiscourseAnalysis;2）thereisacomponentof
languagefocuswhichmakesitparticularlyrelevantforuse
withtextualanalysis.Themodeloverlapsinsomeimportant
wayswithotherbroadersystemicones,notablythatof
HermanandChomsky（1988）.AlthoughBlack・smodelis
basedmoreinsocio-psychologyandsemantics,bothemphasize
theprimeimportanceofpowerandauthorityininfluencing
mediaoutput.（HermanandChomsky,asanote,includethe
categoryofadvertisinginfluenceasa・filter,・anissuewhichI
touchonearlierinthediscussionofjournalism・srelationshipto
thepublicrelationsindustry.）
Blacksuggeststhatpropagandamayberevealedthrough

whatamountstoadistinctionbetween・dogmatic/non-dogma-
tic・behaviors.Inhisview,adogmaticindividual�

...seekspsychologicalclosurewhetherrationalornot;appearsto
bedrivenbyirrationalinnerforces;hasanextremerelianceon
authorityfigures;reflectsanarrowtimeperspective;anddisplays
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littlesenseofdiscriminationamongfact/inference/valuejudgment.
（Black,pg.133）

Understoodinthisway,apropagandisticmediaappealsto
people・semotionsratherthantheirintellect,failstoconfront
power,closesoffavenuestoinvestigation,andconfusesfact
withopinion�characteristicsonewouldnormallyconsiderin-
consistentwithgoodjournalism.Usingthesedogmatictraitsas
astartingpoint,Blackseespropagandaascomprisingthefol-
lowingsixelements:

・1.Aheavyorunduerelianceonauthorityfiguresandspokesper-

sons,ratherthanempiricalvalidation,toestablishitstruths,

conclusions,orimpressions.

・2.Theutilizationofunverifiedandperhapsunverifiableab-

stractnouns,adjectives,adverbs,andphysicalrepresentations

ratherthanempiricalvalidationtoestablishitstruths,conclu-

sions,orimpressions.

・3.Afinalisticorfixedviewofpeople,institutions,andsituations

divided into broad,all-inclusive categoriesofin-groups

（friends）andoutgroups（enemies）,beliefsanddisbeliefs,and

situationstobeacceptedorrejectedintoto.

・4.Areductionofsituationsintosimplisticandreadilyidentifi-

ablecauseandeffectrelations,ignoringmultiplecausalityof

events.

・5.A timeperspectivecharacterizedbyanoveremphasisor

underemphasisonthepast,present,orfutureasdisconnected

periodsratherthanademonstratedconsciousnessoftimeflow.

・6.Agreateremphasisonconflictthanoncooperationamong

people,institutions,andsituations.

（Black,pp.133�134）

Previousdiscussionsmaysuggesthowsomeofthesecategories
mayapplytothetypesofdiscourseemployedduringtheIraq
invasion.U.S.broadcastmedia,forexample,maderelatively
littleefforttodistancethemselvesfromgovernmentormili-
tarysourcesinpreparingnewsreports.Journalistscategorized
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civilianIraqideadas・collateraldamage・（asopposedtoU.S.
deathsby・friendlyfire・）,reportersconsistentlyassociated
militaryeffortswiththeirownthroughtheuseofpronouns
suchas・we,us,our,・adoptedsuchmilitarylanguageas
・coalitionofthewilling,・・surgicalstrikes,・and・decapita-
tion,・andimpliedthattheinvasionhadsomehowjustpopped
upwithsuchphrasesas・warhasbrokenout.・Anyofthesein-
stancestakenalonemightsuggestalackofprofessionalism,
sloppiness,orsimplypoorjudgmentonthepartofthemedia.
Asawhole,onecannothelpbutseethemasanideological
pattern�attimesunconsciousandunintentional,atother
timesnot,butalwayssystematicand,inthiscase,perniciousin
theirultimateoutcome.

4.BuildingConsensus
�NewsDiscourseBeforetheInvasion

Althoughallofthecableandnetworkstationsengagedina
patrioticcompetitionforviewerswellbeforetheinvasion
began,FOX TVcanclaim thedubioushonorofbeingthe
mostuninhibitedlypro-warnetworkontheair.Largelydueto
itscommentators・unnuancedopinionsandsnearingdepreca-
tionsofanyonemildlydoubtingtheBushadministration・smo-
tives,FOXjumpedaheadinthecablenewsratingsinJanuary
2002（Rutenburg,04/17/03）.Incontrasttomostothernet-
works,FOXinvitedasomewhatwiderrangeofgueststoits
talkprograms,includingevensomeradicalantiwaractivists.
Yetthecontrastindealingwithguestsfromtheleftandfrom
therightwasevidentwhenitcametodeferencetoauthority,
thetypesofslantedquestionsposed,mockingasopposedto
fawninginterviewstyles,acceptanceofunexaminedevidence,
andotherdiscoursecharacteristics.Theseallpointtoanum-
beroftheelementsinthepropagandaframeworkwemight
note.
Thefollowinginterviewistypical,forexample,ofthereli-
anceonauthorityfigures�inthiscaseRichardPerle,a
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neoconservativespokesmanlongknownforhisconnectionsto
groupsintentonoverthrowingSaddamHussein.

SNOW:Mr.Perle,itisoftenallegedthatthepresidenthasnot

madethecase.Doyouagreeordisagree?

RICHARDPERLE,AMERICANENTERPRISEINSTITUTE:

Well,Ithinktherearesomepeopleforwhom hewillnever

makethecase....Ithink...hehaslaidout,veryclearlyand

verycarefully,thedangersposedbySaddamHusseinandthe

urgentnecessitytodisarmhim.Anditisn・tgoingtohappen,in

myview,byanymeansotherthantheuseofforce.

SNOW:Inotherwords,wearegoingtohavetogotowar,andwe

aregoingtohavetoremovehim,inyouropinion.

（01-26-2003,FoxNewsSunday,TonySnow,BritHume）

NoticeSnow・suseoftheverb・allege・tocharacterizeasques-
tionablecertainopinionswithwhichhedoesnotagree.Atno
pointduringtheinterviewdoesheapplytheverbtoanyof
Perle・sactualallegations,which,forthemostparthavesince
beendisproven（Hans,3/4/03）.Thestructure・itisalleged
that・（with・it・asactor/subject）allowsSnowtoavoidthe
issueofagency/responsibility.Whomadetheseallegations?
Weretheyquacksorrespectedcritics?Thisvaguenessmore
easilypermitsPerleinhisresponsetodismissthemsimplyas
・somepeopleforwhomhewillnevermakethecase.・
Snowasksfor,andwemayassume,expects,ablackorwhite
response（・Doyouagreeordisagree?・）.Thisinsistencethat
ideasfallintocategoriesofrightorwrong,forusoragainstus,
withnoallowanceforpartialagreementorsubtledistinction
alsocorrespondswiththeframework・snotionof・situationsto
beacceptedorrejectedintoto.・Perle・sownopinionsmaybe
expectedbythosefamiliarwithhismembershipinthe
AmericanEnterpriseInstitute（aright-wing-fundedthink
tank）andhishelpinestablishingpropagandacampaignsfor
wealthyIraqislivingintheU.S.Snow,ajournalistwemight
hopewouldbesuspiciousofconflictsofinterestamonghis
sources,demonstratesnoapparentskepticism.Infact,Snow
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reformulatesPerle・sphrase・theuseofforce・intothemore
powerful,made-for-television,・Inotherwords,wearegoingto
havetogotowar....・Notealsohowthe・consensual・useof
・we・（Fowler,1991）allowsthespeakerstosubtlyassociate
theinterestsofcertaingovernment,business,andmilitary
powerswiththoseofthetelevisionviewer.Whoisthe・we・
thatisgoingtowar?,onemayask.Laterintheinterview,
SnowisnotcontenttomerelytranslatePerle・scomments;he
activelyproposesanswersforhim:

PERLE:AsfortheFrench,Chirachasalongstandingpredisposi-
tiontobefriendlytoSaddamHussein,andtheFrenchgovern-
menthascommercialintereststoprotectinIraq.

SNOW:Oil.
PERLE:Oil.

HereweseeillustratedthefourthpointinBlack・sframework

�areductionofsituationsinto・simplisticandreadilyidentifi-
ablecauseandeffectrelations.・TheFrenchcannotpossiblybe
opposingU.S.militaryactiononmoralgrounds,theargument
goes.Therecanbeonlyonepossiblereason�oil.Considering
historicalBushfamilyinterests,alongwiththoseofthemajor-
ityofhiscabinetofficers,accusingothersofoilasamotivation
iseitherdisingenuousoranattempttoshifttheburdenofguilt

�thislatter,onemightreasonablysuspecttobethegoalofa
trainedpublicrelationsexpert.
Asecondpre-invasionmediasampleinvolvesWashington

PostmediacriticHowardKurtz,hostofaprogramforCNN
entitled・ReliableSources,・duringwhichhequestionsreport-
ersaboutcurrentjournalisticpractices.Inaparticularlyre-
vealinginterview withCBSNewsreporterJohnRoberts,
Kurtzaskswhetherornotthemilitary・sapparentopennessto
themediamightbeameansofbuildingsupportforthetroops.
Robertscomments:

Well,certainly,Howard,alotofpeoplehavesaidthattheUnited
States,PresidentBushinparticular,hasnotyetmadethecaseto
gotowaragainstIraq.Soitisintheirbestinteresttotrytorally
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publicsupport,andperhapsthemediamayplayaroleintheir
overallgameplan.（CNN・ReliableSources,・3/9/2003）

Thiscandidopinionfromanetworknewsreporterconcerning
themedia・sapparentreadinesstoassisttheBushadministra-
tioninsellingtheinvasiontotheAmericanpublicissurprising
enough.Robertswasseeminglyunawareoftheimportofhis
suggestion,thoughtheerstwhilemediacritic,Kurtz,offersno
resistance.Robertsthereforecontinues:

Whenweweredoingourmilitaryorientation...Iwaskindof
wonderingtomyself,whyarewehere?Whyisthemilitarygoing
outofitswaytotrytoteachusabouttheirmethodsandtotryto
ensurethatwewouldbesafeifweweretogointothebattlefield
withthem?Whydotheywantusinthebattlefieldwiththemat
all?Andthen,Ithinkitwasthesecondtolastnightwewerethere
oneoftheseniorofficerssaid,・Whatbetterwaytoputthelieto
someofSaddamHussein・sstatementsthantohaveyoutherewith
usonthefrontlines?

TowhichKurtzrepliesingenuously,・Really?・Thisseemsan
overlytrustingattitudeonthepartofbothreporterandmedia
・critic・withwhichtoapproachanimpendingwar.Appliedto
another,lessopensociety,mostAmericanswouldlikelyregard
suchstatementsasstagedpropaganda.Comingastheydohere
fromrespectedAmericanjournalists,theyareacceptedatface
value.・ReliableSources・isanironicallyappropriatetitlefor
aprogramdevotedtomediacriticism.Atleastonestudyhas
shownthatfarfrom representingadiversityofjournalistic
thought,theoverwhelmingmajorityofguestsonthisprogram
are・mediainsiderswhodependuponthatsystem fortheir
breadandbutter・（Rendall,2003）.
Inanother・BehindtheScenes・storyentitled・Packingfor
War,・CNNforeigncorespondentMartinSavageshareswith
thetelevisionaudiencehisamusementatthevarietyofunique
equipmenthewillneedasan・embedded・reporterinIraq.

TheMarineswerekindenoughtodropmeane-mailwithalistof
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whattheythinkImightneedwhenweeventuallyjointhematthe
front.Therealtermis・embedding.・That・swhenajournalistlives
withthetroopsastheydothethingtheydo.Thelistmakesinter-
estingreading�amixtureofthe・same-old・helmet,bodyarmor,
sleepingbagandthenew:theNBC（nuclear-biological-chemical）
suit;theAtropineinjectors,etc....Myguessiswe・llbewearing
thechemsuitsalot.AllyouneedunderneathisaT-shirtandrun-
ningshorts（・skivvies・）.Sothedailyquestionattheclosetdoor

�・WhatamIgoingtoweartoday?・�hasbeenprettymuchan-
swered.（CNN,NorthernKuwait,February13,2003）

Thisreportwasfiledinmid-February,whileU.N.negotia-
tionswerestillunderway,yetjudgingfrom thetoneofthe
piece,thereporterwasclearlyconvincedthatwarwasimmi-
nent.Thetitleitself,・PackingforWar,・helpsframethere-
port.Ifviewersdidn・talreadyknowthatU.S.soldierswere
preparingforafight,herewasajournalisttellingthemthat
he,atleast,wasreadytogo.Perhapstoreassureviewersthat
behindallthemilitarygearheisstillareporter,Savagedem-
onstrateshisjournalisticdistancewithatouchofcynicism:
・TheMarineswerekindenoughtodropmeane-mail.・Yet
hisapparentbeliefinwar・sinevitabilityisbeliedbythefinal
wordsinthesentence・...whenweeventuallyjointhemat
thefront.・Notetheadverb・eventually,・which,onemight
imagine,leftmanyviewerswiththeimpressionthattherewas
littletodobutwaitandwatch.
Withthesefewwords,Savagemanagesbothtoflaunthis

journalisticintegrityandtoassuretheaudiencethatthewar,
indeed,ison.Hegliblydefinestheword・embedding・asjour-
nalistslivingwiththetroops・astheydothethingtheydo.・
Noticehow Savagetranslatesthetechnicalterminologyof
warfareintothevernacularoftheAmericantelevisionaudi-
ence.Indoingso,hemediateswhatmightbeaharsh,violent,
orsimplytediousdiscourseofmilitarypreparednessintoone
morefamiliarandpleasanttohisviewers�thatoftravelor
camping.Fairclough（1995）noteshowthis・conversationali-
zing・ofpublicortechnicallanguagemakesitmoreaccessible
andmoreacceptabletoaudiences.Conversationalizationis
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achievedintheabovepiecebyblendingtechnicalmilitary
termswithmorecommonplacevocabulary.Thereporterhim-
selfcharacterizesthisas・amixtureofthe・same-old・helmet,
bodyarmor,sleepingbagandthenew:theNBC（nuclear-
biological-chemical）suit;theAtropineinjectors,etc....・
Withtheiruseofanimatedgraphics,floormapsofIraq,and
retiredmilitaryspokesmen,manyU.S.newsroomsbecame
videoclassroomshelpingtofamiliarizeaudienceswiththe
weaponsofwar.
Fairclough（1995）notesmoregenerallyhowlanguageis
usedtorepresentcertainevents（e.g.warsasopposedtoinva-
sions）,tobuildperceivedidentities（e.g.ofsoldiersaslibera-
torsvsinvaders）,ortoestablishrelationships（e.g.between
reporterandviewer.）Thisandsubsequentprogramsduring
theactualinvasion,whichdealtwiththemilitaryandthere-
portersitwaschargedwithescorting,usedlanguageinavari-
etyofwaystoaccomplishalloftheabovegoals.

（1）Maintainingconsensus�newsdiscourseduringtheinvasion

Duringtheactualinvasion・embedded・reportersreliedin
everyaspectonwheretheywouldtravel,whattheywould
hearandsee,and,despiteclaimstothecontrary,whatthey
wereallowedtotransmit.Thispointaffectssubsequentideas
inmanysubtleways.Viewpoints,emphasis,contexts,andlan-
guageallfallwithin certain limited,often self-imposed
boundarieswhenproducershavepredeterminedthatsources
outsidegovernment,military,andbusinesselitesarenotrele-
vanttothestoryathand.Thislimitedcontextaffectshowsto-
riesduringtheinvasionwereproducedandultimatelywhat
languagewouldbeusedto・tellanewsstory.・
Withfictionalnarratives,anarratormediatesbetween
eventsastheysupposedlytakeplaceandtheintendedaudi-
ence.Inmediadiscourse,thenarratorfunctionisassumedby
thereporterwhochooseswhatangletopointthecamera,who
andwhattofocuson,howtoframea・live・newsevent,and
whatactualwordingwillbeusedtoaccompanythevisuals.
Everyangle,everyframe,everywordrepresentsachoicefor,

NewsasPropaganda:U.S.MediaComplicityintheInvasionofIraq 71



butalsoagainst,otherviews.Asrelianceoncertainsources
grows,thenarrowertherangeofchoicesbecomes.Reliance
uponvoicesofpowerandauthorityclearlylimitsone・schoices.
EmbeddedreportersinIraqappeartohavehaddifficultyin
realizingtheirownheavyrelianceuponauthorityandthe
waysthiscompromisedtheirviews.Inonenotableinterview

（againfromCNN・s・ReliableSources・）,mediacriticKurtz
asksreporterWalterRodgersabouthis・bonds・withthe
troops.Rodgersresponds:

・Idon・tfinditoverlyincestuous,certainlynomoreincestuous
thantheWhiteHousepresscorps,orforthatmatter,thereporters
whocovertheSenateorastatelegislature,andithasn・tcausedme
topullanypunches.Whenthe7thCavalryaccidentallykilledtwo
childrenaboutfourorfivedaysago,wereportedthat,andwhat
happenedwas,oneoftheIraqiparamilitariestookrefugeinthe
darkbehindabuilding,andtherewasnolightinthebuilding.A
25millimeterBradleygunopenedup,itknockeddownawall,two
childrenwerekilledinside....・

（CNN,・ReliableSources,・March30,2003）

Rodgersiscarefultoqualifytheseemingadmissionofbeingin
bedwithhismilitaryfamily（i.e.・incestuous・behavior）with
theadverb・（not）overly.・OnemaybetterappreciateCNN・s
selectiveinterpretationof・incestuous・behaviorbynoting
howCNN・sownreporterPeterArnettwasfiredonthebasis
oftheoneinterviewhegrantedIraqitelevision.Inthesetwo
cases,wemightconcludethatjournalistic・objectivity・for
CNNincludesallgovernmentandmilitaryviews�aslongas
theyareonthe・right・side.Rodgersacknowledgeshistrans-
gressionbyattemptingtomitigateandcompareittoothershe
deemsequallyacceptable（・theWhiteHousepresscorps...
reporterswhocovertheSenate・）.Hefurtherdeniesthatclose-
nesstomilitaryauthoritieshasresultedinhishavingtoqualify
reports（・pullanypunches・）.Chomsky（1988）noteshowthis
defenseiscommonamongreporterswhoaresoclosetoauthor-
itythattheycan,infact,betrustedcompletely.Itwouldap-
pearthatRodgersdoesnotneedto・pullanypunches・sincehe
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wouldnotlikelythrowanyinthefirstplace.Ashehimself
noteswithsomeobviouspridelaterintheinterview,・They
trustustotally.・
OnefurtherpointofinterestinthisinterviewisRodger・s

claim that・the7thCavalryaccidentallykilledtwochildren
aboutfourorfivedaysago・（myitalics）.Rodgersisrelating
tohisaudienceaneventthatheapparentlywitnessedfirst
hand.Thisinitselfseemstoleavelittleroomforinterpreta-
tion,andasnotedearlier,mostofthereportsfiledfromIraq
wereliveandunedited.Nevertheless,Rodgersdidhaveto
choosehowtowordhisreport.Usingtheadverb・accidental-
ly・todescribethekillingoftwochildrenbyU.S.forcesmay
beinterpreteddifferently.Duringabattleinwhichsoldiersare
attemptingtokillothersoldiers,itmayseem,toareporter,a
simplematterofaccuracytorecordthedeathofciviliansas
somehowunrelatedtothemainthrustofthestoryandthere-
fore・accidental.・Inabroadersense,whenissuesofnational
sovereignty,justificationforwar,andinternationallawareall
stillbeingdebated,whetherthedeathsofcivilians（oranyoth-
ers）killedduringaninvasionare・accidental・islessclear.An
accidentisgenerallyunderstoodasanoccurrencetheconse-
quencesofwhichareunexpected,perhapsunforeseeable.If,as
inthecaseofamilitaryinvasion,onecanreasonablypredict
civiliancasualties,thenreferringtothemas・accidental・may
beadecisiondeterminedlessbyaccuracyofreportingthanby
institutional,social,andsituationalpressures,aswellasbya
reporter・spoliticalandsocialbackground.
WithsuchlanguageRodgersconstructsa・preferredread-
ing・（Hall,1994）,bywhichhisaudiencemaybetterunder-
standthisparticularincidentasanotherfamiliar・unfortunate
consequenceofwar.・Heproduces（andwemightexpectthat
hisaudienceunderstands）thisstorywithinthecontextof
whatsomemediaresearchers（Roach,1995）refertoas・news
narratives・�broadthemesbuilt,forexample,aroundcon-
trastingimagesofexpertU.S.soldiersvaliantlyrescuinghelp-
lesscivilians,versuscorruptand dangerousArab ・gun-
men・intentondestroyingAmericaninstitutions.Particular
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newsstoriessuchasthisonebothdrawuponandfeedinto
suchnewsnarratives,helpingtofurtherconsolidateandnatu-
ralizetheimages.Thepointisnotthattheseparticularsol-
diershappenedtokilltwochildren（althoughthismight
certainlyberegardedasacrime）buttoemphasizethat
throughrepeateduseofcertainlanguageanacceptedimageor
narrativeisbuiltuparoundtheinvasion,theU.S.military,
andcertainU.S.foreignpolicygoals.
Atthesametime,Rodgersemploysspecificlanguagetoes-
tablishidentitiesfortheU.S.andIraqifightingforces.
Rodgersdrawonthemilitary・sownterminology（・the7th
Cavalry・）todescribethegroupwhichkilledthechildrenin
thestory.Sincemostmilitaryself-namingisintentionallyhe-
roic�meanttoeitherinspireitsownsoldiersorstrikefearin
itsopponents�itisoftenaready-madepublicrelationseffort.
Embeddedreporters・unquestioninguseofsuchtermssuggests
attheveryleastalackofawarenessastotheirpurposes.
RodgersreferstotheIraqifightingforcesas・paramilitaries,・
a semi-technicalterm suggesting a lack ofprofessional
soldierism.Thechoiceofwordsputsthesefightersonalevel
onlyslightlyabovecommoncriminalsandnot,say,thedeter-
minedbutpoorlyequippedpeasantsoldiersdescribedbythe
Arab network Al-Jazeera.Understood asparamilitaries,
Americantelevisionviewersweremoreinclinedtopicture
them asunprofessionalandthereforeirresponsibleasthey
・tookrefugeinthedarkbehindabuilding.・Onepossiblein-
terpretationhereisthat・real・soldiersdonothidebehind
buildings,theypresentthemselvesoutintheopentobeprop-
erlyfiredupon.ThefactthattheIraqisoldiersdidnotdoso
inthiscasehelpsviewersapportiontheblameforthedeathof
thetwochildren.
Finally,noticeRodger・sinterestingchoiceofactors/subjects

inthesentence,・A25millimeterBradleygunopenedup,it
knockeddownawall,twochildrenwerekilledinside....・
Americantelevisionaudienceshavebecomeaccustomedtothe
automatednatureofmodernwarfare,anditwouldappear
thatinthiscasetherearenoU.S.soldiersactuallypullingthe
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trigger,knockingdownthewall,andkillingthechildren.The
moodofthesentencemovesinsteps,almostmechanically,
fromtheactive・gunopenedup・tothepassive・childrenwere
killed・withouttheissueofagencyeverarising.Ofcourse,fo-
cusingresponsibilityonspecificindividualscanbeasmislead-
ingasattemptingtoeraseandignoreresponsibilityaltogether

�witnessmilitaryscapegoatingofindividualstoavoidthere-
sponsibilityofpurposefullytrainingsoldierstokill.
Rodgersmakeshispersonallinguisticchoicesinarrivingat

aparticularrepresentationofthisincident.Stillheaccom-
plishesthisfrom within specific sociological（wealthy,
American）,institutional（corporatepressure,newsnarra-
tives）,andsituational（embeddedreporter）contextswhich
helpconstrainthosechoices.Inmakingthesechoices,hein
turnhelpsdefinewhatisacceptablediscourseforviewersand
forotherjournaliststhatfollow.
IendmyanalysisbycommentingonBlack・sfinaland�for

apaperdealingwithmilitaryinvasion�perhapsmostrelevant
category:・agreateremphasisonconflictthanoncooperation
amongpeople,institutions,andsituations.・TheProjectin
ExcellenceinJournalism,inastudyentitled・Framingthe
News:TheTriggers,Frames,andMessagesinNewspaper
Coverage・（2003）,noteshow�

...thepressshowsadecidedtendencytopresentthenews
throughacombativelens.Threenarrativeframes�conflict,win-
nersandlosersandrevealingwrongdoing�accountedfor30% of
allstories,twicethenumberofstraightnewsaccounts.

Whilethestudyfocusesprimarilyontheprintmedia,televi-
sionnewshasbeenfoundtoemphasizesuchframestoaneven
greaterextent.Wheninternationalconflictinvolvingthe
UnitedStatesisapossibility,framingintheabovetermsbe-
comesanalmostautomaticresponseinnewsrooms.Thefol-
lowingmontagereport（CNNWolfBlitzerReports,3/25/03）
illustrateshowreportersuseeditingtechniquestoassemble
video・discussions・amongspeakerswhoarenotphysically
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togetherineithertimeorspace.Althoughthereportwasaired
duringtheinvasion,manyoftheinterwoven・soundbites・
weretapedearlierandindifferentlocations.Thereporterand
editorshavepiecedtogetherclipsoftheU.S.secretaryofde-
fense,theIraqideputyprimeminister,andotherstogive
viewersthefeelofalively,back-and-forthdebateamongsev-
eralparticipants.Inthissegmentthereporteremploysanet-
workmedia・analyst・（formerCIAandNSAanalystKen
Pollack）toconfirmthereport・sconclusionofathreatposed
bywhathecalls・weapons[TariqAziz・s]governmentinsistsit
doesnothave・:

ENSOR:ExpertssaySaddamHussein・sforceswilllikelytryto
holdoutinBaghdadforaslongaspossiblewithoutusingthe
weaponshisgovernmentinsistsitdoesnothave,hopingtobuild
internationalpressureontheU.S.andBritaintobackdown.
KEN POLLACK,CNN ANALYST:Inthatsense,anyuseof
chemicalweaponswouldbecounter-productivetoSaddam,be-
causeitwouldonlygalvanizeinternationalopinionaroundthe
UnitedStates.

ENSOR:Butifthecoalitionforcescannotbedeterredthatway,
thensaysKenPollack,allbetsmaybeoff.
POLLACK:HewillusechemicalwarfaretopreventtheUnited
StatesfromtakingBaghdadandtoinflictasmanycasualtiesas
hecanonU.S.forcesandhopethatthatwillconvincethe
UnitedStatestostartforwar.

ENSOR:ButU.S.andalliedforcesarewellequippedandtrained
againstweapons.

NoticehowTariqAziz・sdenialiscountered（andimplicitly
belittled）byEnsor・sjuxtapositioningoftheword・weapons.・
Weapons,astheactivecomplementintheadverbialclause
・withoutusingtheweapons,・arepositedasreal.Thelogical
assumptionisthatSaddammustfirstpossessweaponsinorder
tobeabletomakethechoicenottousethem.Atthesame
time,theseweaponsareusedasthedisplacedcomplementof
theclause・hisgovernmentinsistsitdoesnothave（weapons）.・
Inthissyntacticallycomplexsentence,viewersarefacedwith
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whatseemslikeacontradiction:Theweaponsarerightthere,
yettheIraqisareopenlydenyingthefact.Inthisway,asubtle
relationshipoftrustisestablished,oneinwhichviewersareas-
sumedtorelatetothesharedconcernsofthereporterandana-
lystasAmericansandtosharetheirsuspicionsthatSaddam
possessesandispreparedtousehisweaponsessentiallyto
blackmailtheU.S.andBritainandforcethem ・toback
down.・
Pollackpositsareal（thoughithasneverbeenempirically

confirmed）・useofchemicalweapons・bySaddam.Ensor
countersbysuggestingthatthe・coalitionforces・maynotbe
deterredbysuchlowtactics.（・Coalitionforces,・oneshould
note,isgovernment-speakforthe150,000Americanand
45,000Britishtroops�accompaniedby2,000Australians,200
Poles,278Romanians,and70Albanians.）Thenextexchange
demonstratesadecreasingtentativenessmarkedbythechange
inverbalmodality.Incontrasttothemoreambiguous（・...
weaponswouldbecounter-productive....・）,Pollacknow
statesunequivocallythatSaddam・...willusechemicalweap-
ons...・（myitalics）.Saddam willdothis,accordingto
Pollack,・toinflictasmanycasualtiesashecan・andto・con-
vincetheUnitedStatestostartforwar.・Noticehowuncer-
taintyiseffectivelyeliminatedinthisfashion.Audiencesare
assuredofSaddam・sintentandperhapsstrengthenedintheir
resolvetosupporttheinvasion.Ensorendsthesegmentbyen-
suringhisviewersthattheU.S.and・alliedforces・are・well-
equippedandtrainedagainstweapons.・Theseareclearly
fightingwordswhichonemayassumehelpedmanyviewers
characterizethenatureoftheinvasionduringitsfirstfew
weeks.
Afinalcommentconcerningtheuseofsuchcombativevo-

cabularyisappropriate.Inanarticleentitled・Styleandother
falloutsfromthewaronIraq・（April2003）,themediaindus-
tryjournalCopyTalkcommentsonproblemswithjournalists
directlyquotingmilitaryspokespeople.PoynterInstitute・s
KeithWoods・isquotedassaying,・Thetroublecomeswhen
journalistsadoptthelanguage,takeitoutofquotationmarks,
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removethemodifiersthattellviewersandlistenersthatthisis
someoneelse・slanguage.・Thisisapointworthnotingforboth
mediaproducersandconsumersalike.Butasmentionedear-
lier,acentralproblemwithunderstandingmediacoverageof
theIraqinvasionwasthat,formanyjournalists,government
andmilitarylanguagewasnotalwaysperceivedassomeone
else・s.Itwasfrequentlytheirownandusedwithoutfearof
censorshipandwithlittlethoughtofpropaganda.

5.Conclusion

Inanopenlettertopublishers,producers,andreporterswrit-
teninearlyMarch,overtwodozenindependenteditors,jour-
nalists,andauthors,alongwithjournalismschooldeansand
professors,sharplycriticizedtheU.S.media・sdeferenceto
authority,thelackofdiversityofviews,andthecommercial
aspectoftheIraqiwarcoverage（Bagdikian,etal,2003）.
Theseconcernedjournalistsnotedhowbothbeforeandduring
theinvasionU.S.media・limit（ed）themselvestodetailsof
tactics,weaponsandmilitarymaneuvers,・wereexcessively
casualin・protestinggovernmentcontrolofinformation,・
・maintaininganarms-lengthrelationshipwithgovernment,・
・questioningtheofficialstory,・and・presentingadiversityof
viewpoints.・TheircriticismsareechoedthroughoutBlack・s
outline:theemphasisonconflict,heavyrelianceonauthority,
finalisticorfixedviewsofpeopleandsituations,andtheignor-
ingofmultiplecausality.Thecombinedeffectofsuchjournal-
istic dereliction wasa public misunderstanding ofthe
historicalcontextoftheU.S.involvementinMiddleEastcon-
flicts,analmosttotallackofdebateconcerningtheprincipal
motivationsandimmediatecausesfortheinvasion,anda
markeddifferenceinpublicsentimenttowardtheIraqinva-
sion in theUnited Statesand in mostothernations.
Propaganda,howeverdescribed,appearedtohavesucceeded.
ByintegratingEllul・ssocialviewsofpropagandawithele-
mentsoflinguisticanalysis,Black・spropagandaoutlineaidsin
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acriticalunderstandingofhowtworelatedelementsofmedia
propagandainteracted:1）Howcorporateandgovernment
forcesbeforeandduringtheIraqinvasionpurposefullyman-
agedmediaviewswhichfavoredtheBushadministration・sef-
forts;2） how prior to the invasion popular media
representationscreatedageneralclimateinwhichtheU.S.
militaryandU.S.foreignpolicyobjectiveswereseenasvirtu-
ousintheirownright.Criticalanalysisofmedialanguage�of
mediarepresentations,identities,andrelationships�isone
meansofunderstandingthisinteraction.Themedia・srolein
howthelanguageofgovernmentofficialsiseitheraccepted
withoutquestion（andhencemoreeasilyauthorizedand・nat-
uralized・）orchallengedwasneatlysummedupbyMatthew
RothschildinarecentissueofTheProgressive.Rothschildnotes
Bush・suseofthepassivephrase・ifwarisforceduponus・and
essentiallypinpointstheissueofagencybyinsistingthat・No
one・sforcingyou,George!・Hadmainsteam reportersbeen
moreconsistentlyactiveinsuchrelativelysimplelinguisticde-
construction,thegapinpublicopiniondividingAmericans
andmostoftheworldoverIraqwouldsurelyhavebeenless
noticeable.Thereasonsreportersfailedinthisregardrelateto
personallinguisticchoices,butalsotosocialandinstitutional
constraints�theincreasingconcentrationofcorporatemedia
ownership,itsconsistentdeferencetoauthority,itsalmost
totallackofdiversityinsourcing,itsunrestrainedcommercial
drive,andthewayallofthesehavecometoembodyasystem
ofmediapropagandawhich,asDouglasKellnernotesinhis
studyofthe1993bombingofIraq,have:

...failedintheirdemocraticfunctionofinformingthepublicand
indebatingissuesofpolicyimportance,thuscontributingtothe
crisisofdemocracythatwillcontinueuntilthemediaserve,rather
thanblock,theinterestsofdemocraticdiscussionanddebate.
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